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Interaction Content
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The CéCi homepage provides blogs and UCCs through the web, The offline magazine’s core has been reconstructed to fit the online lay out You can
see not only contents, but live appearances of stars during photo shoots online in the form of video clips, adding to the interest of the magazine.
Ever month, plentiful present events are also a benefit you cannot forget. The various presents include beauty classes, movie previews and etc.
The events for C&Ci readers are waiting online. The one way communication of offline magazines has now changed making mutual communication
possible. Online bulletin boards allow readers and CéCi to share each other’s feelings swiftly. Online CéCi has grafted magazine - online - multimedia
together making it an online resting place for Korea's trend setters to visit.
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Content Category

Lifestyle
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Provides articles featuring
Korean & Chinese local issues
and global senses to blow life
and energy into readers’ lives.
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Star & Celebrity
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SR SAEISC| St =7 QHF, 3ell=
&=t B2 L 0f2] ARNE AJHEILICE Introduces the global

Exclusive interviews with Korean Wave trend and helps readers

top celebrities, introduces numerous tune these into their own
stars in Korea and China individual styles

A

M‘||M| iI'Oll--l' 'E‘Fili c->| HI'% CeCi China’s content composition ratio

2| ZEl 400 vs 223 60%

Lifting Local

O

+ 2Z7IMHHIES &% & o 52 o™
It is expected to increase the weight of local articles in the future
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China Partnership
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The Beijing Youth Newspaper

<The Beijing Youth Newspaper > is a bright and young newspaper, a communist bulletin that reflects the era of China. Including <The Beijing Youth
Newspaper>, 10 other newspapers and weeklies such as BQ and 4 others are published. It also hoasts the greatest sales distribution networks.

It is growing as a multi brand with its two businesses using print journalism, internet business based on 2 websites, talents and competitiveness.

China Circulation Data

S2 100 AR} B2 407 EAIS | miz ogpt &t wal
ot i) 2 pl Bl

Complete publication that covers China’s 10 major cities and 40 other cities 680 thousand editions published monthly

o 2= FEH Ihiff H|E RATIO @ X|= 23 AREA Distribution

Sales rations per distribution routes East China 36.3%

7| present X7|7= Subscribe L Northchina205%
1.65%| | 11.85%
Northeast China 8.8%
Southwest China 7.0%

Northwest China 4.2%

Central China 3.3%

® S £ i< Circulation Channels
Retail 63%

- Chain Super Market 14.5%

- Chain Book Store 8.5%

0K Retail

86-5(%) I 7|E} Others 2.5%
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CéCi Advertising Rate

CéCi Korea Ratecard

B4 T#24(228%295mm) =
Ho4CHT oP 20,000,000
2+3HH 2P 18,000,000
4450 2P 17,000,00084
6+70H 2P 16,000,000¢
8~15H 2P 15,000,000¢!
16~29H 2P 14,000,000
SXt i 1P 8,000,000%
41~66H 1P 6,000,000
67~82H 1P 5,000,000
83~114H 1P 4,500,000
115~200H 1P 4,000,000
201~300H 1P 3,.800,000¢
301H 0| 1P 3,500,000¢
AR e 1P 4,000,000
HE3+IHH 2P 14,000,000¢!
=4 1P 30,000,000¢
S8~ ECi(HE Zm) 712 ZUE 9| FHR|, BAH| £t
= = x| Zm 712 o= 9| My x| HI] £}
W SW e FE 2w 7|2 gna 9| My FE HIZ 7}

MARE Al 2 XIH 22/ 1 H[2F A] 10% e, 2IPIXIM =
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CéCi Campus
Advertising Rate

Advertisement Rates

A H1/H4 20,000,000
AOIE 24 24,000,000
B HO+HIHH 4™ 2t 20,000,0008
B 1st DPS 18,000,000%
B =XI DPS 14,000,0003
C T o 6,000,000
C SXt e 2o 7,000,000
Cc gt LHX]| Single Page 5,000,000
B et LHX| 2Page Spread 9,000,000
D 2/3 Page Vertical(2&) 4,000,000
E 1/2 Page Vertical(@Z) 3,000,000
F 1/2 Page Spread 6,000,000
G 1/2 Page Square 3,000,000
A B C D
1 page 2 page spread 2 page 2/ 3 page
IE, F G
1/ 2 vertical 1/ 2 spread 1/ 2 square
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Further Information

A 258% 0|Z&| 02-3015-0507 lechee@joongang.co.kr
U] x| 13| 02-3015-0720 lewritis@joongang.co.kr
MM Z 2 Z=st  02-3015-0710 jekijun@joongang.co.kr
MM ZHTHA ZF2  02-3015-0770 kje524@joongang.co.kr

B#c AlieopE XIQIM  02-3015-0776 chais@joongang.co.kr
O|X[oH 02-3015-0775 jiae®joongang.co.kr
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